IRVING Retail Campaign
Frequently Asked Questions

1. What is the In Irving campaign?  It is a campaign developed by the Greater Irving-Las Colinas Chamber of Commerce to primarily assist retail businesses increase their revenue stream by encouraging residents and visitors to shop, dine and do business In Irving.  This campaign will include a special emphasis on the first Saturday of each month, with the Chamber coordinating public communication to encourage participation.
2. What does a business need to do to participate?  The owner or manager of the business simply needs to complete the information sheet and sign that they want to participate in the campaign.  Completion of the form should take less than 2 minutes, and this is just a way for the Chamber to be able to communicate important information to businesses about the program.  
3. Are there any restrictions?  We only ask that a retail entity be In Irving to participate in the program.  The goal is to increase revenues in Irving’s retail businesses.  Being a member of the Chamber will provide the businesses more opportunities for revenue growth through its listing on the Chamber’s website and the ability to provide coupons to emphasize first Saturday.   
4. How can a business obtain information?  Start by asking a participating business, or contact the Greater Irving-Las Colinas Chamber of Commerce, www.irvingchamber.com, or Don Williams at dwilliams@irvingchamber.com, 214-507-5091. 
5. How will the public know that I participate in the In Irving campaign and First Saturday?  Each business will be provided with a door cling to post on the inside of their door to let customers know that they are a participant.  The Chamber will provide electronic versions of the campaign logo for participating businesses to use to advertise to their customers or place in strategic locations within their businesses, i.e. next to cash registers.

6. What is the cost for a business to participate?  There is no out-of-pocket cost to be a participant in the In Irving campaign.  Businesses will be asked to place an In Irving sticker on their door, and to offer a significant “special” value to customers on the first Saturday of each month, which will be a special emphasis day under this campaign.   The primary goal is to showcase that Irving is a great retail destination. 
7. Does a business have to be a Chamber member to participate?  No, but there are significantly more benefits for Chamber members, including ability to post coupons and be listed in the Chamber’s on-line directory.  The Chamber is striving to help all retail businesses In Irving to improve their revenues and is not requiring businesses to be Chamber members.  However, if a business is not a Chamber, they may not claim to be a member.  The Chamber may offer other opportunities for its members who participate in the campaign. The Chamber will encourage participating businesses to become Chamber members.

8. When would the First Saturday campaign begin?  We will begin the campaign on the first Saturday of October 2010, and activities are already planned through September 2011, in various phases to keep enthusiasm about the campaign. 
9. What if I’m not open on Saturday?  We realize that some retail businesses are not open on Saturday, but we want those businesses to participate too.  We would suggest a small notice in the window to announce a special that you would honor on Monday.  For example, a weekday lunch deli will participate, but encourage customers to return Monday for a free dessert (cookie) with their lunch.  This will still encourage their sales, but not require them to be open on Saturday. 
10. What if I’m a virtual retail business without a store front?  We want to encourage you to participate.  We will provide you an electronic version of the In Irving marketing collateral to use on your web site, Facebook, etc, and to also offer a First Saturday special.
11. How can retailers further enhance this program?  We invite businesses to include the In Irving and First Saturday message in their correspondence with customers.
12. May non-retail businesses participate?  Yes. Please spread the word about this campaign to as many potential customers as possible.  We will ask the non-retail business to complete the information form, too.  They will then be provided either a door cling indicating that they support the First Saturday In Irving, or an electronic version of the cling to include on their web site and other communications with customers and vendors.  
13. May a business drop-out of the campaign after it begins?  This is a completely voluntary program that businesses may choose to participate.  A business simply needs to notify the Chamber that they wish to not participate any longer, and they will be deleted from the Chamber’s database of participating businesses.
14. May businesses refer other businesses?  Absolutely.  The intention of this program is to encourage retailers to encourage other retailers to participate.  We want to create a buzz about shopping and dining In Irving to have our retail dollars stay In Irving supporting businesses located In Irving.
15. If I have suggestions to improve this campaign, who should I contact?  This campaign was created by the Greater Irving-Las Colinas Chamber of Commerce  and is always open to anyone’s ideas for improving.  You may contact the Chamber’s facilitator of this program, Don Williams, at dwilliams@irvingchamber.com, or 214-507-5091.  
16. How will success be measured?  First, through increased revenues at each of Irving’s participating businesses.  You will be surveyed by the Chamber periodically to assure the program is meeting this goal.  Secondly, our goal is to have every retail business in the City participating, but we want to see a continual increase in participating businesses.  
17. How long will this campaign run?  We have plans for at least one year, with various phases to help keep the campaign fresh.  We will continue to monitor with participating businesses and evaluate to determine the success of the campaign.  It will be discontinued when it is no longer effective.
